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Product comes with a service to help setup and configure device

Ability to have professional technician available to go through
the installation process with you

Manufacturer offers a warranty for the product for at least five _
or more years

Yilan Jiang, Senior
Director of Consumer
Analytics

Ability to hire a professional installer

M'
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Consumer Insights
Analyst Il

Manufacturer simplifies the setup and app configuration
process

A self-guided tutorial/app
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The smart home industry has been at a perceived inflection point for some time. Industry Analyst

However, most smart product categories still have niche-level adoption, and
industry players continue to evaluate the best strategies to cross the chasm from
early adopter to mainstream buyer. This research evaluates barriers to smart home
adoption, such as high prices and privacy and security concerns, among consumers
not currently engaged in the smart home market. It investigates the top drivers and

barriers for smart home device adoption. John Barrett, Director,
Consumer Analytics

ANALYST INSIGHT

“Addressing value perceptions, high cost, security concerns, and then winning
consumers over with onboarding and ongoing support is necessary to increase
device adoption and brand success.”
CONSUMER

—John Barrett, Director, Consumer Analytics, Parks Associates AIIII ALYTICS

Number of Slides: 55

www.parksassociates.com | © Parks Associates | sales@parksassociates.com | 972.490.1113

ASSMIATES




SERVICE:
SMART HOME
PRODUCTS AND
SERVICES

Smart Home Barriers:
Attracting Non-users

QC

QUANTIFIED

CONSUMER 1Q 2023

CONTENTS

Executive Summary

» Device Adoption in US Broadband
Households (2010-2021)

» Smart Home Devices: Affordability

» Smart Home Devices: Perceived Value of
Benefit

* Smart Home Device Affordable & Value
Groups

» Top Smart Home Device Purchase
Inhibitors

* Smart Home Device Purchase Inhibitors by
Affordable & Value Groups

* Smart Home Purchase Promotors

+ Familiarity vs. Affordability vs. Value by
Smart Home Device Ownership Segments

Smart Home Market: Proving Value to
Consumers

* Industry Performance Indicators
» Smart Home Device Adoption

» Tech Affinity, by Smart Home Device
Ownership

» Smart Home Device Adoption, 2017-2021
by Age

+ Smart Home Device Adoption, 2017-2021
by Tech Affinity

* Smart Home Device Adoption, 2017-2021
by HH Income

+ Smart Home Device Adoption, 2017-2021
by Residence Type

» Average Price Paid: Select Smart Home
Devices

Purchase Inhibitors

* Smart Home Device Purchase Inhibitors

+ Smart Home Device Purchase Inhibitors by
Income

» Smart Home Device Purchase Inhibitors by
Age

+ Value/Affordability Segments by Smart
Home Device Ownership & Intention

* Smart Home Device Owners/User
Segments

* Purchase Intent by Owner/User Segment

» Smart Home Device Purchase Inhibitors by
Affordable & Value Groups

» Smart Home Device Purchase Inhibitors by
Education

+ Smart Home Device Purchase Inhibitors by
Average Familiarity

Purchase Incentives

* Smart Home Purchase Promotors — Top 10

* Smart Home Device Purchase Incentives:
Price

e Product Price Discount as Purchase
Promoter by Adoption Segments

+ Smart Home Device Purchase Incentives:
Data Security and Privacy

* Price Discounts and Local Data Storage as
Purchase Promoters by Age

« Smart Home Device Purchase Incentives:
Device Benefits

« Smart Home Device Purchase Incentives:
Learning to Use a New Device

* Free Year of Tech Support as Purchase
Promoter, by Average Familiarity with
Smart Home Devices

« Smart Home Device Purchase Incentives:
Device Integration

* Smart Home Device Purchase Incentives:
Device Setup

www.parksassociates.com | © Parks Associates | sales@parksassociates.com | 972.490.1113




SERVICE:
- SMART HOME
m Smart Home Barriers: PRODUCTS AND

. SERVICES
QUANTIFIED -
G ANTIFIED Attracting Non-users e 2020

Familiarity, Value, and Affordability of
Smart Home Devices

* Smart Devices: Familiarity vs. Value vs.
Affordability

* Smart Devices: Familiarity

* Smart Device: Perceived Value of Benefit
» Smart Devices: Affordability

» Smart Home Device Ownership Segments

» Smart Home Device Ownership Segments
by Income

+ Smart Home Device Affordable & Value
Groups by Ownership Segments

Is Cost the Biggest Inhibitor? Affordability
vs. Value

* Smart Home Device Affordable & Value
Groups

* Smart Home Device Affordable & Value
Groups by Income

» Familiarity vs. Affordability vs. Value by
Smart Home Device Ownership Segments

» Smart Home Device Affordability by
Adoption Segments

+ Smart Home Device Affordability &
Household Income by Age

» Smart Home Device Affordable Groups
Income Breakdown

+ Smart Home Device Affordability by
Lifestyle Attitudes

» Agreement Towards Lifestyle Attitudes by
Age

» Agreement Towards Lifestyle Attitudes by
Income

Appendix

www.parksassociates.com | © Parks Associates | sales@parksassociates.com | 972.490.1113




SERVICE:
- SMART HOME
m Smart Home Barriers: PRODUCTS AND

. SERVICES
QUANTIFIED Attracting Non-users
CONSUMER 10 2023
ATTRIBUTES
Parks Associates parksassociates.com
5080 Spectrum Drive sales@parksassociates.com
Suite 1000W PHONE 972.490.1113

Addison TX 75001
Published by Parks Associates
© 2023 Parks Associates | Addison, Texas 75001

All rights reserved. No part of this book may be reproduced, in any form or by any means,
without permission in writing from the publisher.
Printed in the United States of America.

DISCLAIMER

Parks Associates has made every reasonable effort to ensure that all information in this
report is correct. We assume no responsibility for any inadvertent errors.

www.parksassociates.com | © Parks Associates | sales@parksassociates.com | 972.490.1113




